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In the spring of 1997, we pioneered the first Internet class at USCA, overcoming the initial skepticism of our colleagues about the quality and pedagogical soundness of web-based classes. In 1998 we began to administer pre and post tests to almost all of the students taking American Government at USC Aiken, both over the Internet and in face to face classes. We have gathered data about their political knowledge, attitudes, and demographics for 13 academic years, through spring 2010. We now have data on more than 3,100 students overall. In 2002 we began to ask whether students had voted in the last election. Thus we have data on several recent presidential as well as midterm elections. This subsample includes approximately 1,652 students who were eligible to vote. As our study draws to a close, we examine in this paper changes that have occurred in political knowledge, testing some explanatory theories and speculating on others that might explain these changes that have taken place over a generation of students from the Gen Xers to the Millennials. 
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Background

In the spring of 1998 we began gathering data on our American government students as they entered and exited the course. The original purpose for gathering these data was to ascertain whether or not those taking the course using a Web based teaching format were learning as much as those who took it in a traditional face to face format. The knowledge portion of the pre and post tests was comprised of 63 questions. In addition, we gathered a significant amount of demographic, scholastic, and attitudinal data. We also wanted to find out how the two different course experiences affected politically relevant attitudes and behaviors such as efficacy, interest, trust, and newspaper reading. Later we began to use these data for course assessment and for examining political socialization. In the fall of 2002 we started asking about voting behavior and parental education. We now have a total of 3,191 cases in this data set, including data on voting for 1,652 students who were eligible to vote.
 
 
The students are a reasonable cross section of our student body in that since 2001, all students at USC Aiken have had to complete an American political institutions requirement within general education. The government class meets that requirement for more than half of all students. The rest complete the requirement by taking American history. No reason exists to think that those taking the history option are any different than those in the government classes. 

USC Aiken is a public and primarily undergraduate institution of about 3,500 students, most of whom are from South Carolina, about two thirds of whom are female and about a fourth of whom are minority, almost all African-American. Most are traditional students under 25 years of age, but the school has a significant but declining proportion of non-traditional students. It offers undergraduate degrees in a variety of liberal arts disciplines and four-year degrees in the professions of education, nursing, and business. These professional schools comprise a majority of the student body. The university offers several master’s degrees in psychology and education, but these programs are very small. This study does not include any graduate students. 

Our sample pretty well matches the profile for the entire school. The average age of students in our sample is 21.4 with a median age of 20. Females comprise 71% of the sample, 29% are minority members, including 26% African- American. Almost two-thirds of the students sampled are majors in one of the three professional schools (education, business, or nursing).

The purpose of this particular paper is to examine the changes that have occurred in political knowledge over this 13 year period, which covers what might be considered a generation of students, and to test some explanatory theories to explain these changes. 

Generational Change: From Generation X to Millennials

As we began this study, the last of the age cohort referred to as Generation X or Gen X, those born between 1965 and 1980, were going through college. Once referred to as the Baby Bust, the youngest among them have now passed their 30th birthdays. As we completed this study, most of our students were part of a different age cohort, usually referred to simply as Millennials. These young adults, who now range in age from 18 to 29, were born between 1981 and 1992.
 In what respects are the students of a decade and more ago similar to their younger brothers and sisters, and in what respects are they different? 

In terms of race, ethnicity, and gender, Millennials and Generation Xers are fairly similar. According to the most recent data collected (in 2009), slightly over 60% of each group are non-Hispanic whites (61% of Millennials and 62% of Gen Xers); unlike earlier generations, far more Millennials (19%) and Gen Xers (18%) are Hispanic than Black (13% and 12%). Although a higher percent of Gen Xers than of Millennials are foreign born, if one examines each group at about the same age, that difference virtually disappears (13% versus 14%). However, more Millennials than Gen Xers are native born Americans with at least one foreign parent (11% versus 7%), no doubt reflecting the influx of immigrants into the US in recent years. Among both Millennials and Gen Xers, women are more likely than men to attend and graduate from college.
 In terms of values, both age cohorts see family as more important than career or religion.
 They share the same views on business as Gen Xers and earlier generations. Most of them use the Internet and slightly over half of each of these groups feels the Internet helps people increase their efficiency. 

In some respects, Millennials are different from every generation that has preceded them.
 They tend to be less religious, at least in terms of formal affiliation with a religious organization, less likely to have grown up in a two-parent home, less likely to be married than were previous generations at the same age, and more likely to have had a child without benefit of marriage. Unlike other age cohorts, they do not select the term “work ethic” as descriptive of their own age group. They count fewer military veterans among them, only 2% of the men, compared to 6% of Gen X men at the same point in life. 

As noted in many quarters, Barack Obama stirred up an enthusiasm among young adults in 2008 that generated a turnout not seen among the 18 to 29 year old age group since the 1972 election where 18 to 20 year olds were first able to vote.
 Millennials were more likely to support Barack Obama in 2008 than any other age cohort, and while many have subsequently turned off to politics, are still more likely to describe themselves as liberals than are other age groups, at least as of late 2009. 
Millennials are more liberal on social issues. They have more positive views about such race-related issues as interracial dating (followed by Gen Xers) and immigration. A majority of them (50%) favor gay marriage (compared to 43% of Gen Xers and correspondingly lower percentages of older age groups).  They have mixed views on government and what role it can and should play. 

Millennials are less likely to see “government as wasteful and inefficient” (42%) than were Gen Xers (55%) at the same age, when a survey was conducted in 1994.  They are more likely than other age cohorts to respond positively to the statement “Government should do more to solve problems.
 But their views are not too different from older generations on government’s responsibility for a social safety net; researchers measured a decline in support from all groups between 2007 and 2009. They are more likely (41%) to state that they are “satisfied with the way things are going in the country” than older age groups. 

Although Millennials are less likely to vote than are older age groups, they volunteer in their communities in about the same percentages as Gen Xers (57% versus 54%) (“Millennials: A Portrait…” 2010). College students especially have positive views of community service. In a study conducted in early 2010 by Harvard University’s Institute of Politics, researchers found that 81% of college students agreed with the statement “Community service is an honorable thing to do,” compared to 70% of all 18 to 29 year olds. 

Typically, we find that the young spend less time in news consumption than do older age cohorts, and this holds true for Millennials. They were the age group with the lowest news consumption: only 47% reported spending 67 minutes, just over an hour, with the news the previous day in surveys conducted during the 2006-2008 period, compared to 64% of those in their 30s (“Americans Spending More Time…” 2010). 

It is their use of and comfort with technology that most greatly distinguishes Millennials from other groups in the eyes of many observers. When it comes to technology, Millennials are quite different from the generations that preceded them. They themselves are most likely of all age groups to point to technology use (24%) as what distinguishes them from other age cohorts, although technology was cited by Gen Xers as well, albeit by a lower percentage (12%). 

Anecdotally, we have noted that our students now are far more technologically competent than were those we taught a decade or more ago. When we first began teaching online classes and web-enriched face to face classes, many of our students had a comfort level with computers that was far less than that of their Baby Boomer teachers. Often we had to walk our students through how to find a web site or even to use email! Now, students often help us when computer problems develop in class, send in their assignments as emails via their Blackberries, and have to be told to turn off their cell phones at the beginning of class. And our university has had to establish a formal policy for the use of electronic devices to be included routinely in course syllabi. 

A host of literature, scholarly and otherwise, supports the changes that have occurred in terms of the technological competence of the young. Scholars at the PEW Research Center describe the Millennials as”…history’s first ‘always connected’ generation…More than eight-in-ten (83%) say they sleep with a cell phone glowing by the bed…” compared to 68% of Gen Xers and correspondingly lower percentages of older age groups.  They send and receive more texts than do Gen Xers, and engage in texting far more often than do their parents’ and grandparents’ generations. Almost two-thirds acknowledge that they engage in the dangerous practice of texting while driving (“Millennials: A Portrait..” 2010).
  

However, since 2006, blogging has dropped among both teenagers and young adults (ages 18 to 29). Blogging has remained steady among adult internet users over 30 and increased among certain age groups (about 10% of adult internet users have a blog). At the same time, use of social network sites by teens and young adults has greatly increased, possibly substituting for blogging. Although Facebook is the most popular social network site among adults, with more than 500 million users around the world (Anderson, 2010), young adults under 30 tend to use different sites than those who are older (Lenhart, Purcell, Simth, and Zuckuhr, 2010) 
 and are far more likely to have a profile on a social networking site. 75% of Millennials and 50% of Gen Xers responded “yes” when asked in 2009 if they had a profile on a social networking site (“Millennials: A Portrait…” 2010).  
The Changing Landscape of News Consumption

Since they are so “connected,” one might expect that Millennials would rely on digital media more heavily than their elders in consumption of news, although older Americans use at least some digital media. Newspaper reading has greatly dropped since the early 1970s among Americans as a whole (Jeffries and Atkins,1996), and many paper newspapers have gone out of business or are struggling to survive. Cable news networks, which posed a challenge to both paper newspapers and the three over the air networks, are engaged in a battle of their own for audience share. 

But despite these trends, evidence exists that Americans follow the news to a greater extent today than they did during much of the past ten years, with 83% regularly consuming news.  These are figures comparable to what we saw in the mid-1990s. Americans now have far more ways to gain access to news than they did in days past. In a June 2010 survey of news consumption, PEW Center researchers found that “Americans are increasingly integrating new technologies into their news consumption habits.” More people are relying on the internet, cell phones, and social networks to access news, but are adding it to consumption of traditional sources rather than substituting it. 

The decline in traditional media consumption (paper newspapers, radio, and television) widely noted by observers in the 1990s and early in the current decade has leveled off. Overall news consumption has increased, led by those who are most educated and by those ages 30 to 64, a group that includes the Gen Xers who were among the first of the students participating in our study. While ¾ of Americans report that they get at least some of their news from the three traditional media platforms, about one third (34%) go online to get at least some of their news, about the same as radio and more than read newspapers (“Americans Spending More Time…” 2010). 

What about Millennials, the “wired” generation? We have already noted that Millennials are the group most likely to use digital technologies on an everyday basis. But are they using these newer technologies as news sources? It appears not, at least not to a greater extent than their elders.  Overall, use of the Internet as a news source increased from 2007 to 2009 among all Americans, including the young. But all groups get a great deal of their national and international news from television, and it is still the main news source for the two younger generations. 59% of Millennials and 53% of Gen Xers say that the Internet is a main news source; 65% of Millennials and 61% of Gen Xers cite television.
 Despite all the other available gadgets, only 4% of Millennials and 5% of Gen Xers gave responses other than television, radio, newspapers and the Internet, when asked for their main source of news (“Millennials: A Portrait…”). Clearly, younger people have other uses for portable electronic devices and social networking sites.
Declining Political Knowledge and Civic Engagement

“An informed citizenry is an implicit requisite for any theory of democracy” (Delli Carpini and Keeter, 1991, 583). The relationship between political knowledge and civic engagement is well-documented (Delli Carpini and Skeeter, 1993). 

But how well informed are Americans? At least since the 1940s, political scientists have noted that Americans were not very knowledgeable about their political system and cited declines in political knowledge. Some have argued that as the education levels of the population increased, we should have seen corresponding increases rather than decreases in political knowledge (Hillygus, 2005). 

A host of possible explanations have been cited, from changes in the quality of education to the rise of television to declining political party loyalty and interest in politics (“Stability and Change…” 1991). Pasek, Kenski, Romer, and Jamieson (2006), in a study of 14 to 22 year olds, find that most types of media usage can positively affect civic engagement. They note that previous studies have found that reading a paper newspaper increases the political knowledge of young people, although not their civic activities. They, too, found that newspaper reading increases political awareness, but did not significantly increase civic activism.  These scholars also find that watching the national news on television increases political knowledge, and low levels of television watching is associated with increased civic activity. But when it comes to television, heavy media use is negatively related to both knowledge acquisition and decreases in the likelihood of actual civic engagement. In other words, those who spend their days in front of the television set simply don’t have the time to go out and volunteer in the community or to become “politically aware.” 
Certainly, we have entered a new electronic information age that is constantly changing how we access information and communicate with others. But the longer term trend has been decreasing political knowledge among the citizenry. We see mixed findings in terms of evaluating the impact of the new electronic media. Some scholars of the newer electronic media note that differences exist in how readers access Internet based and paper newspapers. The result is that readers of online papers are less likely to remember much of the news they have read (Tewksbury and Althaus, 2000). Researchers find that the brain retrieves and retains information differently from paper than from electronic books (“Does the Brain…” 2009).  On the other hand, Pasek, Kenski, Romer, and Jamieson (2006) see Internet usage as a positive phenomenon, at least in terms of its impact on political and civic engagement. But even these more recent phenomena do not account for the longer term trends. With many factors at play, it is hard to draw firm conclusions about the reasons for this decline.

Recent studies do find that people are following the news more closely. This may not be surprising given that Americans have a wide range of news gathering options available to them that were not available in the past. However, little change appears to have taken place in political knowledge even today. 

A PEW Center study that compared knowledge levels in 1989 and 2007 found little change in ability to remember the name of key political figures such as the vice president and the governor of their state. In fact scores declined on such questions. Responses on current events were mixed. On some questions, the public was more likely to be able to respond correctly in 2007 than in 1989 (such as knowing which party had a majority in the House of Representatives) and on some questions, the public was less likely to give a correct response (trade deficit), depending on what stories had received heavy media coverage. 

The researchers found differences among various demographic groups, with about 35% of the public fairly knowledgeable about news.
 The study found distinct demographic differences between more and less knowledgeable people, in terms of education, gender, age, ethnicity and income. As in other studies,
 college graduates, men, older people (in this case, 50 to 64 year olds rather than the oldest group), and those who are well off scored higher. Only 15% of 18 to 29 year olds, the subject of our study, fell into the highest knowledge category. Overall knowledge levels declined for all groups between 1989 and 2007. Declines for the 18 to 29 year old (13%) and 30-49 year old (14%) groups were almost identical (“Public Knowledge…” 2007). 

The findings of PEW’s 2010 political knowledge update are similar. While 85% of those surveyed can identify Twitter and 77% know the correct answer to the hot political question concerning citizenship for the American born children of illegal immigrants, people overall have trouble naming key political figures in the US or abroad, or correctly identifying which president signed the bank bailout bill into law. More than 25% were unable to correctly respond to a question about passage of a health care bill during the current year. 

As with past surveys, differences existed among demographic groups. On many questions, men knew more than did women, and college graduates did better than those who had never attended college. As with most surveys, younger people tended to be less well-informed than older people on many questions. Both 18 to 29 year olds (95%) and 30 to 49 year olds (91%) were more well-informed about Twitter than were their elders. But on many political questions, such as the name of the commander of US Forces in Afghanistan (Petraeus) and the name of the Chief Justice of the Supreme Court (Roberts), they were less well-informed, with Millennials the least knowledgeable of all age groups (“Political Knowledge Update,” 2010). 

Measuring Political Knowledge

On the first day of class before any material was covered, we gave students a 63 question political knowledge test. Almost all questions had a short answer format, covering a wide range of areas, such as the name of the Chief Justice of the Supreme Court (the one the fewest knew), the names of the three branches of government (one they did well on), who has the power to declare war (most said the President), listing the rights in the first amendment (most knew none, but many incorrectly included the right to bear arms), which party controlled each of the two houses in Congress at the time (less than half knew this), and whether or not we have an official state religion (a surprising number listed Baptist or some other Christian religion). The test was originally created in a brainstorming session in which we asked ourselves what factual information any graduate from our American Government course should know.  (A copy of this pretest may be seen at: http://www.usca.edu/polisci/apls201b-web/pretest.doc.) 

The average score for all of the 3,111 students taking this pretest over the 13 years was a rather pathetic 13.1 correct (which is 21% correct). As a side note, the post test score for these same students was 35.5, but that was complicated by the fact that some had the post test score count as part of their final exam. For those taking the post test that did not count as part of their final grade, the average score was 28.9, roughly doubling their pretest score. This is still under 50% correct. 
Findings
Over the many years we have been collecting these data we have often examined the factors that explain political knowledge, both when students enter the American government course and when they leave the course. Focusing on the pretest scores for the more than 3,100 students to whom we have given pretests, we know that a variety of factors, most of which are well documented in the literature, explain what the students knew when they come into the course. 
· Gender makes a difference. Males know more than females. This is consistent with national studies.
· Race matters. White students score higher than blacks, a finding also consistent with national studies. 
· Age is an excellent predictor. The older the student, the more they know—also consistent with national studies. 
· Better students do better. Students with higher grade point averages know more than those with lower grade point averages. 
· Home environment counts. Students with parents who had higher levels of education do better than those with parents having lower levels of education. 

· Media consumption matters. The more frequently students read newspapers, or get news off the Internet or watch television news or even read blogs, the better they do. Of these media sources, students in the last 6 years have largely replaced traditional newspaper reading with news off the Internet, which has the strongest relationship of any media source to political information. However, tv is still number one in frequency of days read for news in the previous week, followed by news on the Internet and then traditional newspapers (2.6, 1.0, and 0.8 days in the previous week respectively). 
· Political interest motivates increases in knowledge. Those who express more interest in government and politics know more, a finding consistent with national studies. This flows over into their major fields of study because major choice reflects interest. Students in certain majors like humanities and social science know more than those in education or business. 
· Political efficacy affects greater political knowledge. Those who feel that they are capable of understanding government and politics are more likely to have higher level of political knowledge. 
· Voters know more than non-voters. Those who reported voting in the last national election scored about 25% higher than those who were eligible yet admitted they did not vote (13.8 questions correct and 10.8 respectively). 
Now that we have data for 13 years, we are able to look for possible generational effects as our students shifted from Gen Xers to Millennials. How has the political knowledge of students entering American government classes changed over the last 13 years? 

Political knowledge has dropped significantly and those differences remain regardless of age, gender, or race. Figure 1. shows the trends for each of these groups. 
Figure 1. Declining Political Knowledge for All Major Groups
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Of particular note here are the relative levels for four key groups: males, females, whites and blacks. Males consistently have the highest scores of any of these groups, and blacks consistently have the lowest scores. Whites are the second highest, while women’s scores track at next to the lowest. The gaps between these groups have decreased, but not because any of the groups have improved. The gaps have closed because males’ scores have dropped faster than the scores for any other group. 

If we break out students by both gender and race we get a little more insight as to relative positions and shifts over time, as shown in Figure 2.  However, we must be very tentative in our conclusions here because breaking the sample up by both race and gender over 13 years reduces the sample size for each subgroup so that the n’s for most years are quite small. The result of these reduced sample sizes is that none of the trends in mean knowledge scores meet the 0.05 significance test. 
Figure 2. White Male Scores in Political Knowledge Drop the Most
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The trend line for white males shows them to be consistently relatively higher than the other racial/gender groupings. However, white males show the largest decline in political knowledge, dropping from nearly 20 correct answers to almost 14, a score that suffers almost one third loss. The trend line for black males is the most unstable line because of the relatively small sample of black males in most years. But if we smooth it out, the knowledge level for black males does seem to drop a bit. White females trend down a bit and then back up in recent years, showing a slight loss overall of about one correct question. Black females, suffering both a race and gender gap, are consistently the lowest and almost perfectly flat over time. So we can conclude that scores for both white females and black females are almost flat for these 13 years. Most of the downward shift over a generation of students has taken place in white males, followed perhaps by black males. White females and black females started with the lowest scores and have remained about where they started. 
Discussion

The downward overall trend we see is certainly consistent with what the literature suggests about the differences between Gen Xers and Millennials. Newspaper reading did decline significantly over time (p = .04), as did television news (p = .02), though some of that was made up by increased usage of the Internet for political news (p = .02). The pattern in blog usage for news was non linear, with usage peaking in presidential years 2004 and 2008, but never being very high (with the highest average exposure at just under a half day in the previous week).
One environmental factor unique to our campus may have made a little impact on newspaper reading for a short period of time. From the academic year of 2005-6 until the end of the fall semester of 2008, three and a half years, USC Aiken had a free USA Today program. It made these papers available to students in racks at several locations. Average days of reported newspaper reading for the previous week went up slightly for three of these years (from 1.9 days in the previous week to 2.1 days), but then dropped in 2008-9 (2.0 days), when the paper was only available for the first half of that year. The year after the program stopped, newspaper reading dropped dramatically to hit the lowest level in any of the 13 years of this study (1.7 days in the previous week). Nevertheless, the overall trend was down. 
Pasek, Kenski, Romer, and Jamieson (2006) point to literature that suggests that it takes time to use the media. If youth today are spending a lot of time on video games, texting, posting on social media sites, etc, they probably have less time to read newspapers, listen to the news, and so on. They suggest a “”time-replacement hypothesis” in which heavy users simply have less time for learning about politics when they are engaged in media activities that have little political content. 

It strikes us that this may offer a possible explanation for the dramatic decline in political knowledge among white males and to a lesser extent black males. While both genders and races are likely to text and use other social media, video games are more the domain of males, who spend countless hours killing the bad guys (http://people-press.org/report/?pageid=1065). 
After presenting these trends to a class, one of us asked our current students why they thought they might be different. One student argued that learning information is less important to his generation because they can find any information they want instantly via the wireless battery powered devices they always have with them. Being connected means not having to know as much—a perceptive though untested explanation. 

Another changing environmental factor that took place over this period of time was the increased emphasis on standardized testing in the schools. Nationally, No Child Left Behind was passed in 2001 and started going into effect in the fall of that same year. So we would not see freshmen who were directly affected by NCLB until several years later because the highest grade tested were 8th graders. However, in South Carolina the testing actually began a few years earlier when in late 1998 the state put in place the Palmetto Achievement Challenge test  (http://www.education.com/reference/article/Ref_Palmetto_Achievement/), which had actually been a model for the national law. So by 2003-4 we began seeing students who had taken these tests in the 8th grade. These tests focused on reading, math, and science. Critics charged that the large amount of time spent in preparing students for these tests left less time for the arts or civic education. While some decline did take place before 2003-4, less time spend on civics education in grammar and middle schools may have been a factor in explaining some decline. South Carolina added social studies tests were in 2006-7, which should have increased emphasis on civics education.  The slight uptick we saw in the last few years (see Figure 1) might be a first sign that the social studies testing that began in 2006-7 might be bearing a little fruit.
Other environmental factors would include national elections. However, the only presidential election that matches an increase in political knowledge was the 2008 election, one in which the political activation of college youth is well documented. We saw an increase in knowledge in both the years before and year after the election. This is supported by a spike we saw in our measurement of political interest for the academic year 2008-9. 
The downward trend we have observed might be little more than part of the period effect that saw knowledge decline for all age groups in the early 2000s, as noted in other studies cited earlier (“Public Knowledge…” 2007). What we add to this observation is that the decline, at least in the population we studied, seems to have taken place mostly among young men, particularly white males. Moreover, the uptick in knowledge we saw in the other groups in the last several years of this study did not hold for white males (see Figure 2). Obviously more study is needed. 
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� Of the 3,191 students in our sample, 659 took the course via the Web and 2,525 took the class using the traditional face to face mode of teaching. Three different professors taught most of the students (96%); two (the co-authors of this paper) taught all of the Web students. The format of the Web classes remained fairly consistent over the years and was in some ways similar to the face to face classes. We posted the syllabi and assignments for each class on a university website, and the same set of mastery questions based on the reading material. Some of the enrichment activities (web and newspaper based assignments) were the same or similar, while some differed. Students in the web classes participated in a weekly “virtual” class discussion each week (responses posted on a class discussion list) since they did not have the face time and interaction with their professor and classmates. The format of exams was also necessarily different, with online students taking open book essay exams, while the exams for face to face students were a combination of essay and objective questions. 





� During most of the period of this study we used a standard text, American Government, by Gitelson et al, in its various editions over the years. During the final two years of the study (after 2008) we shifted to a free, online textbook written by one of the authors during his sabbatical (a third faculty member did not shift to the online text until 2009). Both texts covered the standard topics that are usually covered in an American Government class, such as the presidency, the Constitution, and political parties. We shifted both groups from a question set posted online and modified slightly each semester to Blackboard based test mastery questions when we changed texts in 2008.


� As with all labels, different writers make different distinctions. Della Volpe (2010), for example, defines Millennials as those born between 1982 and 2000. We have utilized the PEW Research Center’s definition, since our focus here is on those young adults who are old enough to be college students.


� For more information, see “Millennials: A Portrait of Generation Next,” PEW Research Center, 2010. We note however, that despite this trend, Hispanics do not represent a significant portion of our sample or of the USCA student population at this time. 


� A 1997 survey of Gen Xers at a younger age conducted by Harvard University, the Washington Post, and the Kaiser Family Foundation found many similarities in values with those expressed today by Millennials, although the Gen Xers saw a successful marriage as more important and being a good parent as less important than do the Millennials. Cited in “Millennials: A Portrait of Generation Next,” PEW Research Center (2010): 19. 


� Specific facts and figures for the various age cohorts can be found in the PEW Research Center 2010 report, “Millennials: A Portrait of Generation Next.”


� 18 to 29 year olds comprised about 18% of those who voted in 2008; in 2004, they comprised about 17% of those who voted. In 2008, about 66% of 18 to 29 year olds who voted selected Obama, and about 31% selected McCain. Democrats garnered 48% of the 18 to 29 year old vote in 2000 and 54% in 2004. See Keeter, Scott and Alec Tyson.  2008. “Young Voters in the 2008 Election.” PEW Research Center.


� 53% of Millennials and 45% of Gen Xers agreed with this statement; the percent of older groups agreeing dropped for each subsequent generation. (“Millennials: A Portrait…” 2010). 


� Even more alarming, another PEW Center report finds that over a quarter of all teens old enough to drive (26%) state that they have texted while driving and almost half of teens ages 12 to 17 (48%) say they have ridden in a car when the driver was texting (Madden and Lenhart, “Teens and Distracted Driving,” 2009). �


� 66% of younger “wired” adults have profiles on MySpace, compared to 36% of those 30 and older. Younger adults are also less likely to have profiles on LinkedIn, which focuses on professional contacts (7%, compared to 19% of older adults). However, Facebook is popular among all adult social network users, with 71% of younger adults and 75% of those over 30 having profiles there (Lenhart, Purcell, Smith, and Zickuhr, “Social Media…” 2010). Twitter is not nearly as popular, with only 8% of Americans overall saying that they “tweet,” although higher percentages of Millennials (14%) and Gen Xers (10%) report using Twitter. College educated Millennials are also more likely to use the various social media. See “Millennials: A Portrait of Generation Next,” PEW Research Center, 2010, for more information. 


� In a study of primary campaigns in 2000 and 2004, Cao (2005) found  a positive relationship between watching political comedy shows and learning about primary campaigns for  young people ages 18 to 29 (many of whom are now be classified as Gen Xers). This relationship was stronger for younger people than for older people. Cao, Xiaoxia. 2005. “Political Comedy Shows and Knowledge About Primary Campaigns Among Young Americans.” Paper prepared for delivery at the American Political Science Association Meeting (September 1-4). Researchers at the PEW Center find that the “Daily Show” with Jon Stewart ranks high among Americans, despite the limits of its news coverage. Americans ranked Stewart as number 4 on their list of favorite journalists in 2007, and 16% of Americans said they watched the “Daily Show” or its follow-up, the “Colbert Report,” percentages comparable to those watching many news programs like the “O’Reilly Factor” (17%) on Fox News. Regular viewers of the two Comedy Central shows also ranked in the highest group for knowledge of current events.  “Journalism, Satire or Just Laughs? The Daily Show With Jon Stewart Examined.” 2008. PEW Research Center (May 8). Accessed online on October 1, 2010 at �HYPERLINK "http://www.journalism.org/node/10953"�http://www.journalism.org/node/10953�





� This more specialized group included those who tended to get news from comedy news shows, key newspaper web sites, public television’s the NewsHour, National Public Radio, and Rush Limbaugh’s radio broadcasts. Not surprisingly, those who are better-educated tend to gravitate to many of these sources, although Internet and comedy shows tend to attract a younger audience. “Public Knowledge of Current Affairs Little Changed by News and Information Revolution,” 2007. PEW Research Center. 


�  Gender based differences are well-documented, with socialization often cited as a key factor in women’s lower levels of political knowledge and interest. See for example,, Jeffrey T. Mondak and Mary R. Anderson. 2004. “The Knowledge Gap: A Reexamination of Gender-Based Differences in Political Knowledge.” The Journal of Politics 66 (2) (May): 492-512, and Kira Sanbonmatsu, “Gender-Related Political Knowledge and the Descriptive Representation of Women.” 2003. Political Behavior 25 (4) (December): 367-388. Della Carpini and Keeter (1991) note that even though women have achieved equal levels of education with men, entered the workforce in large numbers, and vote at the same rate as men, their levels of political knowledge remain lower than those of men, just as they have for the past thirty or forty years, as measured by survey researchers.





